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Name of Groom DOB

MODIE PRONE NUNM D O oo e,

Alternative Contact Number

Proposed Number of Guests

If known, proposed date of Wedding (indicate as much information as possible)
Day ‘ Month ‘ ‘ Year ’

Address

Email Address

You (The entrant) agree to the Terms and conditions of the conmpetition and those of the Wedding Contract
(when booked) between you and Middleton Park House. YES | | NO | |

By entering this draw, | (we) hereby accept the terms and conditions of the draw as stated below.

Signature of entrant(s)

Terms & Conditions of the Draw

A The Competition
The promoters of this competition are Middleton Park House. The competition is been organised by Middleton Park House and not a Third Party.

B Entries

Entry to the draw is limited to those with a valid booking for a wedding reception in 2011 at Middleton Park House, confirmed with a deposit and a signed contract. Closing date for entries and confirmed dates qualifying for the
competition is 30th November 2010. The entry form must be fully completed, along with initial deposit payment of €2000 and all information requested provided otherwise an entry will be invalid. More than one entry will disqualify
the couple, and preclude the award of the prize to them, including where a full deposit payment has been made. Entrants must be over 18. No employees of Middleton Park House may enter. The entries are and remain the property
of the promoter.

CThe Prize

The prize is a Wedding Banquet for 110 people, to include 5 course meal. The value of the prize is determined by Middleton Park House and is calculated by reference to our prevailing rack rates on the date of the draw. No change in,
or substitution of the prize is permitted. No cash alternative is available. Additional guests will be charged at our normal rack rates. The winning couple must advise as soon as possible their chosen wedding date, but no later than
the 31/01/11. The date chosen is subject to availability and approval by Middleton Park House. Taxes, insurance, transfers and expenses arising are a matter for the competition winner. The standard conditions of our Wedding
Contract will apply. The Prize is non transferable. Winner will be chosen at random from all entries on Monday 6th December 2010.

D Exclusions of Liability

The promoters reserve the right to disqualify any entry without stating a reason. The decisions of the promoters are final. Governing law is that of the Republic of Ireland. The organiser will be responsible for the conduct of all guests
attending the event. All guests must be responsible for their own personal belongings at all times. Damage to the premises caused as a result of the event or their guests will be charged to the client. The liability of Middleton Park
House is limited under, and by, the provisions of Hotel Proprietors Act 1963. The clients acknowledge this limit of liability. Middleton Park House accepts no liability or responsibility for any matter that may, for whatever reason, cause
stress, distress or emotional upset on the part of the clients, or any member of the wedding party, or any of the event organisers, engaged directly by the clients. If a BBQ has been booked and the weather is unsuitable an alternative
arrangement will be provided indoors, at the discretion of Middleton Park House management. Middleton Park House is not responsible for any third party suppliers appointed by the clients (e.g. wedding cake, entertainers,
photographers, chair covers suppliers, etc), which have not been reserved directly through Middleton Park House. All entertainment arrangements must have the prior approval of the management of Middleton Park House, and
should finish no later than 1.30am.

E Privacy, Publicity & Use of Data

A person who enters the competition is required to submit personal or confidential information about himself or herself to the Promoter. The Promoter will treat any Personal Information obtained from a person who enters the
competition as confidential and will not pass this information on to a third party. The Promoter may record and use the Personal Information for its own marketing, planning, product development, promotional, research purposes,
including but not limited to using the winner's name, suburb of residence, likeness and the winner's photograph or comments for advertising or promotional purposes.



